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Necesidad de organizar
el espacio de las
comunidades humanas.



Necesidad de crear
cobijo y proteccion



Necesidad de organizar
los espacios interiores



Necesidad de producir
objetos y herramientas



Necesidad de organizar
los mensajes culturales
que percibimos a
traves de la vista



Necesidad de cubrir vy
proteger el cuerpo
humano
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Atleta

Competitivo
Excepcional
Pasion
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Naturaleza exuberante
Espiritu olimpico
Diversidad

Armonia

Energia cautivadora
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Cool

Joven
Inteligente
Divertido



BREATHTAKING

Trajectory of Innovation BREATHTAKING
Universal Design Principles

A. How do we move from convention to innovation?

BREATHTAKING is a strategy based on the evolution of 5000+ years of shared ideas in design philosophy creating
an authentic Constitution of Design. This chart documents the origin and evolution of intellectual property.

CONVENTION » INNOVATION

B. By investing in our history and brand ethos we can create a new trajectory forward.

CONVENTION ' » INNOVATION

DNA

C. The investment in our DNA leads to breakthrough innovation and allows us to move out of the
traditional linear system and into the future.

FUTURE

CONVENTION » INNOVATION T e
/\'/ 3000 BC 600 BC 300 BC 278 BC 70 BC 1452 1455 1637 1858 1948 2009
Vastu Sastra: Musica Mundana: Golden Ratio; Feng Shui: Vitruvian Principle:  The Art of Building: Vitruvian La Géomeétrie: Mobius Strip: The Modulor: Pepsi:
DNA Renaissance:

Hindu Tradition of  Pythagoras creates  Euclid explores the  Ancient Chinese art ~ In “De Architectura”  Alberti draws onthe  Rediscovery of the  Descartes develops Mbius createsa  Le Corbusier draws ~ Pepsi introduces
numerical harmony  spatial hierarchies  mathematicsand  of placementand  he demands: strong, relation of numbers  Vitruvian principles  the cartesian surface with only  algebraic relations in Breathtaking
as spatial organizer  from musical scales  proportion of nature  spatial arrangement ~ useful, beautiful and areas and their publication ~ coordinate system  one side and edge  the human body

Do La Matho Mobius Stip The Modulor

D. Continued investment provides us with a clear resource for reinvention.
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CONVENTION ' » INNOVATION
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Creation of Identity: A Blueprint for Proportions

A. The Golden Ratio
It starts with a square.
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B. The Pepsi Ratio
It starts with a circle.

1. Draw a circle with diameter d=a.

2. Find its center and draw two same
size circles with diameter d=0.5a.

3. Rotate the centerline 45°. Copy one of the
smaller circles. Place its center on the intersection
of the larger circle and the rotated centerline.

4. Draw a circle that lies within the larger one.
Its diameter is such that it touches all three circles
in exactly and only in one point.

5. Rotate the centerline by 56°. Place the smallest
circle with its center on the intersection of the largest
circle and the rotated centerline.

6. The Pepsi brand is created by intersecting circles
with a set proportion to each other. The coordinates
are marked (x).

7. The Pepsi Ratio is created by two simple circles,
that are in a set ratio to each other: The Golden Ratio.

8. The Pepsi Ratio is aesthetic geometry.

BREATHTAKING

Creation of Identity: Dynamic Forces

A. The Earth’s Geodynamo
A naturally occurring electric generator in fluid motion
generates and sustains the Earth’s magnetic field.
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B. Magnetic Fields
Magnetic fields exert forces on inner and outer
surfaces of the Earth.
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C. Magnetic Dynamics

Magnetic field are impacted by sun radiation
and wind motion.

A. The Pepsi Globe

N
N

B. Pepsi Energy Fields

Symmetrical energy fields are in balance.

C. The Pepsi Globe Dynamics

Emotive forces shape the gestalt of the brand identity.




BREATHTAKING BREATHTAKING
Creation of Identity: Multiple Perspectives Creation of Identity: Gravitational Pull

Attraction Theory: The Pepsi Proposition
Establishment of a gravitational pull to shift from a “transactional” experience to an “invitational” expression.

Multiple point of views, One Object One Identity, Multiple Emotions
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Objeto-signo
Reproductivo

Representacion literal del
concepto que le da origen,
el cual se convierte en
referente.

CAMP Woodpecker Axe
Franco Lodato un diseno focalizado en
el pajaro carpintero.



Objeto-signo
Sustitutivo

La representacion formal del concepto
de origen es abstraida, puede ir desde
lo comunicativo (semiotico) hasta lo
valorativo (estetico).

Metonimia: Posee un grado de
abstraccion por continuidad, es decir
la forma conserva asociaciones
evidentes con su origen.

Adidas Innovation Team. El diseno se
inspira en el mundo de la lucha.
“"Queriamos que apareciera en la camiseta
de una manera atrevida y llamativa”.



Objeto-signo
Sustitutivo

Metabasis: el grado de
abstraccion es total. Los
conceptos de origen hacen
parte del mismo contexto.

El Sistema de Transporte Colectivo (STC),
en conjunto con el Instituto Politécnico
Nacional (IPN), instalo estos escalones-
teclas de piano en la estacion Polanco de
la linea 7 del metro.



Objeto-signo
Sustitutivo

Metafora: Se mantienen
principios con el origen.
Posee complejos aspectos
retoricos y poeticos que
sirven como recursos de
sensibilidad hacia el contexto.

Kastor sacapuntas
Rodrigo Torres.
Diseno italiano de la fabrica Alessi
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